PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 
Gzo. P. Rowe. & Co., Publishers, 10 Spruce St., New Yor«. 








NEW YORK, January 24, 1894. 

















IT IS ALWAYS CHEAPER to pay a reasonable charge 
to the man who knows how to do what you want 
than to expend many times that amount for the painful 
experience that always follows inadequate preparation. 

You wouldn’t argue your own case before a jury. 
It’s as great a mistake—unless IT IS YOUR SOLE 
BUSINESS to do your own advertising. 

Success demands concentration. You concentrate 
upon your business, we concentrate upon your adver- 
tising, you do what you can—we do the same. 

There’s harmony and effectiveness—they dovetail 
beautifully into profit. YOURS—ours. 


IF YOU WISH TO ADVERTISE ANYTHING 
ANYWHERE AT ANY TIME, WRITE TO 


The Geo. P. Rowell Advertising Co., 


NEWSPAPER AND MAGAZINE ADVERTISING, 
10 SPRUCE ST., NEW YORK, 
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Feorever’”’— 


the readers of the Atlantic Coast S 


Lists papers, for they are permanent 


citizens, and they must read their 
local papers. 1400 newspapers, and 


only one electrotype for them aill. 





134 LEONARD ST., NEW YORK CITY. 
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SMALL PAPERS—FOR AMATEURS 
AND OTHERS, 


There is a company out in Iowa 
making a business of printing and 
selling diminutive newspapers for the 
use of amateurs and others, and, judg- 
ing by the completeness of their pro- 
spectus, they must have quite a trade, 
A four-page paper, each page three 
inches by four, can be had 300 for 90 
cents, or 1,000 for $1.40. These 
prices are for a single column on a 
page; for two columns ona page the 
charge is six per cent more, For 
pages nine by twelve the cost is $4.20 
for 300 copies, or $7.00 for 1,000. For 
an eight-page paper the price is 
doubled. 

In their prospectus this company 
sets forth the case about as follows : 

Small papers are used for two dis- 
tinctly different purposes—one by 
young people to gratify a literary 
taste, the other by business firms to 
advertise and boom their business. 

When used by the young for literary 
purposes, the youthful editor is dubbed 
an amateur journalist. In the United 
States, Canada, and ‘‘on the island 
across the pond,” there have been pub- 
lished for many years from 100 to 
1,000 of these small papers every 
month. They vary in size from the 
‘‘thumb-nail” sheet to those as large 
as a fair size country weekly. The 
majority are published monthly, some 
semi-monthly and weekly, and a few 
bi-monthly and quarterly. The circu- 
lations vary from a few hundred to 
several thousand copies, according to 
the age and financial backing of the 
paper, and the ‘‘push” displayed by 
the editor and publisher. These 
papers fall into the hands of other 
young people, who, perhaps, have 
never heard of amateur journalism be- 
fore. They read them over carefully, 
and feel a little interested—just a very 
little spark, so to speak. They see 
other papers mentioned or advertised, 
and they send for copies; the little 
spark grows to be a flame, Other 


papers add fuel to the flame and it be- 
comes a blaze, which soon becomes 
uncontrollable, and a new paper of 
their own is launched on the ‘* sea” of 
amateur journalism. In making their 
bow to the public some amateur writers 
call ita *‘ stormy sea,” others a ‘‘ quies- 
cent sea”—or other words meaning 
the same—but, judging from our own 
personal experience—and we have had 
considerable—and, we might say, the 
experience of nearly one hundred of 
our customers, the sea of amateur 
journalism is like all other seas—it’s 
stormy, sometimes. But with a hust- 
ling, wide-awake pilot at the post, the 
harbor is nearly always reached in 
safety. 

Some keep their paper ‘‘a-going,” 
enlarging from time to time as circum- 
stances permit, until finally it appears 
as a full-fledged daily or weekly. 
Others, having run their paper a year 
or more, go to fill positions on the pro- 
fessional press. Many of the highest 
positions on some of the leading papers 
in the country are now being filled by 
persons who once edited and published 
amateur papers. They are not ashamed 
of it, either, and if you ask them they 
will tell you, as their mind goes back to 
the happy days, that the moments spent 
in editing their little sheet were among 
the brightest and most profitable of 
their lives. 


One of the greatest sources of pleas- 
ure and profit to be derived from ama- 
teur journalism is the reading of the 
several hundred exchanges that arrive 
every month, But why need we goon 
to tell of the pleasures and profits to 
be derived from editing and publishing 
asmall paper? You need help in the 
launching, not in taking care of the 
profits. You want to be made better 
acquainted with the business side of 
the question—for it will teach you to 
be a good business manager as well as 
a good pen pusher. A little rustling 
among your friends will give you some 
idea of the amount of support they will 
give you to start with, 
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The success of failure of your under- 
taking depends largely on the contents 
of your paper. If you would be suc- 
cessful, choose for the distinguishing 
feature some subject in which you are 
personally interested, and you can, if 
you have energy, make your journal 
popular among others interested in 
the same subject. Subjects are plenty. 
Choose one to your taste or ability, 
and make it your specialty. Make 
your paper a/ive with that subject. 
Try to obtain as much original matter 
as possible. Write it yourself if need 
be. It won’t hurt you any. In a 
small paper long, prosy articles appear 
out of place. It is seldom that a single 
article should occupy more than a page 
of a paper, and a column and a half ar- 
ticle should be considered long. 

Your plan for conducting a paper 
being perfected, you choose a name 
for it, which requires considerable 
thought. You want one appropriate 
to your leading subject. Let it be as 
short and striking as possible. There 
is much in a name. 

In placing a subscription price on 
your paper, remember you are dealing 
with an intelligent public. Place the 
subscription price as low as you can 
possibly afford, and then make your 
paper more than worth it. This will 
apply, also, to your advertising rates. 
If your paper is to be a success, finan- 
cially, it must be from your advertising 
columns, and if you would have your 
publication show a permanent increase 
of business you must give the adver- 
tiser big value for his money, or in 
other words, he must get big returns 
for the amount invested. Low rates 
and honest circulation will do this. A 
full page of advertisements at twenty- 
five cents per inch will give better sat- 
isfaction to all concerned than one-half 
a page at fifty cents per inch, and in 
the long run it will be many dollars in 
your pocket. But low rates and honest 
circulation are not all that will draw the 
advertiser to patronize your paper. 
The general appearance must be neat, 
the printing must show up clear, and 
the advertisements must be set in an 
attractive, pleasing and eye-catching 
style. 

When application is made at the 
post-office for the admission of a pub- 
lication at the second-class rate of post- 
age, the applicant is required to fill up 
a blank (your postmaster will get you 
one), writing answers to nineteen ques- 
tions, to the correctness of which he 
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then testifies under oath. Before mak- 
ing application for second-class rates, 
get as many of your friends to subscribe 
for your paper as possible, as the post- 
office will not admit a paper that has 
no subscribers, For a paper with 300 
circulation or less, 25 to 50 subscribers 
will do. The post-office will also re- 
quire a copy of your paper. In pre- 
paring copy see that the following 
technical information appears upon 
your publication : Title, number, date 
of issue, frequency of issue, office of 
publication, subscription price, name 
and (street) addréss of publisher. The 
street address will not be insisted upon 
in small towns. A paper issued by a 
firm for the sole purpose of advertis- 
ing their business cannot be entered 
at the second-class rate of postage. 
The postage on second-class matter is 
one cent a pound. 1,000 copies of a 
four-page, six by nine, paper weigh 
about ten pounds, when ready for 
mailing. 


It may be that you have a literary 
taste or ambition that remains, as yet, 
ungratified, or, it may be, you are en- 
gaged in business. Your business is 
good, but not so good but what it 
might be better. Whichever your 
case, you have a want. A small paper 
will, we believe, supply that want to 
your entire satisfaction. It may be 
that a small paper is not the dest way 
of supplying your want, but it is one 
way, and when you consider that it can 
be made to more than pay all cost, it 
must certainly be one good way. 

We shail be pleased to correspond 
with any one in regard to these small 
papers, and will answer any questions 
as far as it lies within our power. We 
do not claim to know it all, but what 
little we do know may be of some help 
to you. 


The matter printed above is mainly 
extracted from a business circular issued 
by Edwin R. Gardner, manager Ledger 
Printing Company, of Atlantic, Iowa. 
It contains so much information and 
so many suggestions likely to interest 
those who make a study of advertising, 
and therefore of newspapers, that it 
seemed on that account to be worth 
space in the columns of PRINTERS’ INK. 
What a blessing it would be if every 
circular could be as readable. 


en 
Select an advertising agent as you would a 


family doctor, and heed his advice.—/H, 


Senior. 
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‘NOTES FROM PHILADELPHIA. 
‘By Edward Hurst ‘Brown. 


The holiday season has developed 
many attractive window and store dec- 
orations, which have not only caused 
people to look and admire, but have 
proved an actual inducement to pur- 
chase. Notable for this has been one 
of the windows in J. B. Shannon & 
Sons’ hardware store, on Market street. 
They have made a specialty of mechan- 
ical toys this year, and one of the 
clerks was given full liberty to dress 
the window as his fancy might dictate. 
A series of inclined terraces, upon 
which were displayed miniature rail- 
road trains and fire engines, or Brown- 
ies coasting down hill in school-boy 
fashion, won the hearts of the little 
folks, and many customers came into 
the store to say: ‘‘ My youngsters 
won’t give me any peace until I buy 
one of those toys in the window.” A 
tiny post and rail fence down the front 
of each terrace displayed in traveling 
sign artist fashion a list of the various 
articles of hardware ordinarily found 
in stock. 

A large window at Wanamaker’s 
was filled with dolls of every conceiv- 
able size and style, the more inexpen- 
sive yet tastefully dressed ones pre- 
dominating. The central feature was 
a case containing a number of large 
sized French dolls in court costume, in 
the stately poses of the minuet. The 
arcade was lined with Christmas trees, 
artistically decorated with handker- 
chiefs, and shields bearing the arms of 
all nations hung from the gallery rail- 
ing. The central feature, however, 
was a reproduction of the famous elec- 
trical column from the World’s Fair, 
which was surrounded all day long by 
wondering crowds, who watched the 
bands of flashing light, which slowly 
ascended the column, changing color 
as they went, and then scattered in 
four zigzag lines upon the ceiling, fi- 
nally to reach rapidly-rotating balls, 
which shone, by turns, with red, white 
and blue brilliancy as they whirled. 

A drug store showed a snow man, 
made of cotton, with pipe in mouth, 
and great glass eyes. In his hands he 
bore bottles of preparations dispensed 
within. 

On a background of pale blue plush, 
one of the Chestnut street stores showed 
samples of dainty ivory carving for the 
toilet table ; combs, brushes, mirrors, 
and other articles fit for the fashionable 


woman’s fancy. Several sections of 
tusks exhibited ivory in the native 
state; an object lesson, attractive as 
well as instructive. 

One of the large stores had one 
window dressed as a fairy palace 
of white cotton, with dolls of every 
conceivable size and style, arranged 
in impossible attitudes. In a cent- 
ral grotto stood a white kid doll, 
clothed only in her leathern loveli- 
ness ; an inappropriate costume for so 
wintry ascene. The palace windows 
were formed of pressed glass preserve 
dishes, back of which electric lights 
shone at night. 

One of the clothing houses, with a 
corner window, had a miniature stage 
erected : a poster announcing the ex- 
hibition of **Our Funny Little Santa 
Claus.” Two men amused the crowd 
with the familiar dwarf, so often seen 
in parlor entertainments, in which one 
man takes the part of head and feet, 
while the arms belong to the other. 
An occasional scratching of the nose 
with the toe of the boot, or other in- 
congruous gestures, kept the crowd in 
good humor, though it probably did 
not add very much to the number of 
customers who entered the store with 
serious intent. 

One of our street car advertisers 
has ingeniously adapted an old Scotch 
song to the purpose of publicity in this 
fashion : 





‘*Gin a body meet a body comin’ down the 
Street, 

Gin a body snap a body, need a body see't. 

— ie has a faddie, why then shouldn't 


To snap a face in public place, a PHOTO- 
RET I'l! buy.” 
Looks like a watch, 
Works like a charm. 
Loaded with films for 
36 exposures. $2.50, 











The coupon scheme initiated by the 
Inquirer has heen imitated by the 
other papers. The latest idea is that 
of the venerable North American, 
which invites its readers to cut a cou- 
pon from the paper, and present it at a 
phonograph parlor, on Chestnut street, 
in order to hear a free concert. 


A COMMON NEWSPAPER EXPERIENCE. 


The arguments our rivals used against us 
did not do us any harm —Norman W. Pen- 
field, in the Inland Printer. 


Light-face composition is pleasing to the 
average printer, but not as a rule to the ad- 
vertiser.-R. C. Penfield, in the Inland 
Printer. 
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WHERE ADVERTISING IS CHEAP. 


Wilmington has four English and one “4 
man daily newspaper. There is no cit 
the Union, the size of this city, where a Bas 
tising space is sold as cheaply asit is in our 
local newspapers. So cheap, in fact, that a 
merchant can use them all to a great purpose, 
and it will not cost him over $1,0coa year, 
should he confine his announcements to - 
or three insertions a week in each pa 
These announcements should be reada ie, 
concise, and to the point ; a daily bulletin, i in 
fact, of ‘what he has to offer to the public, not 
confining his efforts to any one particular line 
of goods, but to a general review of his stock. 
Let him pay especial attention to what he has 
that is newest and best suited to the wants of 
his customers at the time his advertisement 
appears. If, however, he has but one line of 
goods to offer, his announcements should ap- 
proach the subject of his wares from every 
conceivable standpoint from time to time, 
making the people read them because they 
are readable. 

These are simple lines; yet our most suc- 
céssful advertisers succeed, because they fol- 
low them year in and year out.—Wilming- 
ton, Del., Hnaies News. 


A WELL ADVERTISED BRANCH OF 
TRADE. 


Besven Furnace Company, ) 
» b- ANOVER STREET, 
STON, Mass., Jan. 17, 1894. 
Editor of Printers’ Ink: 

I have noticed in the last two issues of your 
valuable little journal, Printers’ Ink, that 
you have been giving some attention to 
furnace advertising. It has always been a 
source of great wonderto me that more atten- 
tion was not given to this branch of trade, as 
it is one of the most important and one of the 
most heavily advertised. We trust that you 
will keep up the good work, as vour sugges- 
tions will, no doubt, be very valuable to our 
trade. Boston Furnace ComPANy, 

M. McK. Barbour, Treasurer, 


NEWSPAPERS PRINTED BY TYPE- 
WRITERS. 





According to the Bradford, England, 7e/e- 
graph, anew method of produci ng newspapers 
of small circulation has been evolved out of 
the pressure of circumstances, and now that 
the way of doing it has been shown, the idea 
will probably be extensively worked by TRA 
learned societies and others. The new paper 
contains a large quantity of tabular matter, and 
as it was necessary to produce it with unusual 
expedition, the printers raised difficulties. 
These have been solved by the matter being 
closely typewritten on six foolscap pages and 
the copies produced by a duplicator apparatus. 
The first edition numbered 2,000 copies. 

—_—____ ++ —___—_ 


SMALL CIRCULATIONS ARE THE RULE, 


Of the 20,934 newspapers catalogued in the 
American Newspaper Directory, only 1,381 
are credited with an average issue of more 
than 5,000 copies. Exactly 5,192 are rated J, 
which means that they print regular editions 
of more than 800 copies, A much larger num- 
ber, possibly 10,000, are not entitled to even 
that rating. For a weekly paper in the ordi- 
—. village 500 copies is a ange good issue, 

there is many a daily t isposes of no 
—_ than 300 copies, taking one day with an- 
other, 
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Miscellanies. 


His Downfall.—Isenheimer: So 
rer son Isaac has turned poet since his 
ilure! 

Goldsberger— Yes, shimny! He’s gone 
from bad to verse.— “Fie Student, Boston, 
The editor at his desk sat down, 

Intending to write “We're here to stay.” 
But he wasn’t, for lo! the office boy 

Had put a tack in his chair that day. 

—The Student, Boston, 


‘** How is it with you?” asked the 
— of a subscriber who was dying in 
arr 

‘All looks bright before me,” 
dying man. 

“T thought so,”’ said the editor; “tin about 
ten minutes you'll see the blaze.’’—NMews- 
paper Union, 


gasped the 





Classified Advertisements. 

vertisements under this head. two lines_or 

more, without di , 25 cents a line. Must 

be handed in one week in advance. 
WANTS. 

} 7 GARDENING wants advertise- 


Adi 


NHE ST. NICHOLAS re wants your 
attention, and deserves it. 
SH your own paper. 
PF TESTER CO, Rochester, N. Y. 
Pas at 15 cents a line in 7a5  SaNEER, 
Rochester, N.Y. It beats them all 


=~ Columbian stamps are bought 
by E. T. PARKER, Bethlehem, Pa. 


A H. SWANK MFG. CO. want men who talk 
¢ business and make make money. Fremont, O. 


WANT to buy a country qm States 
or N. E. CASH,” Box 65 Box obs. Harrisburg, Pa. 


pay. S. and Columbian stam: bought. Cat- 
alogue 2c. R. L. STEPHENS, Danville, Il. 


LL values Columbian stamps (except 2c.) want- 
ed. CRITTENDEN & BORGMAN CO., Detroit. 


peers, by a young, active adv’ 'g man, of ex- 
perience and ability. ‘“G.8.,” Printers’ Ink. 


made in day with our new Adv. Idea, sent 
894 for 25c. Circularfree. BEE SYN., Chiteae. 


TT undersigned desires to perches. local 
> newspaper. J.M "SMITH, care 
Printers’ Ink. 

G@ UCCESSFUL advertising n man, age 27, open for 
‘ 


ogee of some trade journal. “* CON- 
care Printers’ Ink. i 


ceieniicins you want an efficient corre- 
_4 spondent for your paper from Columbus, O.! 
iS GARRISON, care Ohio State Journal. 


o> S™ piper di TALK ABOUT BUSINESS.” By mail. 
cents; cloth, 75 cents. FRE- 
NT PUBLISHING CO., Fremont, Ohio. 


66 gaat L TALK ABOUT BUSINESS.” = 
booklet tells about it—sent 
FREMONT’ P BLISHING CO., Fremont, Oh omg 
ged person troubled with corns, bunionsor 
warts to send for free sample bottle of Per- 
sian Corn Cure M. COHN, 332 W. 5ist St., N. Y. 


die EXCHANGE—Orange grove in Southern 


eo for i ews r. Address 
t ORANGE GROVE,” 180 F St. Washing- 


Write THE 


ANTED—The address of  ~ one a 
specialty of prepari: a Fy 


Su ps Sot cane Bekaben nat full particulars 
tors.0 care Printers’ Ink. 
ENGINE PUZz PUZZLE. The triumph 


6é 999 ” 
of mechanical skill. Pleases ev. 
erybody ; 3 cars and an engine 
» 2c. C.J, BARLESS, p, N. 
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R > RADE amr sizes ; low prices ; varied 
ial news service, UNION 
P RINTING OC COM! ‘ANY, 15 Vandewater St., N. Y. 


N peace newspaper yy ein a ——- 
/\ tion as manag itor of an evening 
ora weekly in small cit cit, oe a XY wa. ‘Ad- 
dress “GA ters’ 


W HO Sous YOUR EMBOSSING El it de- 

in catal e cove! Send for sam- 
ples am eae. GRIFFITH, AXTELL & CADY 
CoO., fine catalogue printers, Hoiyoke, Mass. 


)ARTNER wanted, to take half interest in a 

live poultry —— = a: ” A printer 
preferred who has the cash or well avert of- 
fie e. Ad. * POULTRY, JOURNAL,” nk. 


. Dm ECTIVE—We want a man lexan aoe 
ity to act as = x ea in- 
are. Experien mp 
fc varticulars. NATIONAL DETE rIvE J BU- 
RE cag , Indianapolis, Ind. 


\ os Position as newspaper circulator 

oung man, 28 years old, who has had 
& ye a valuable Renae Can prove abil- 
ity by Rddress FNS Gai 5 ise ams refer- 
ences. ”* Printers’ 


W ANTED—A young man man of i coe and 
new ideas, to take cha’ of the advertis- 
ing department of a mene plitan daily. To the 
right man a good salary and liberal commission 
will be Address “EXCHANGE,” care 
Printers’ Ink. 
N EWSPAPERS, circulars, samples, to, dis- 
LN tributed in District of Columbia and ad- 
io ining States ; signs nailed AE paint wall, bul- 
and addressing. 


tin, barn and fence advertisi ng signs j mailing 
XC 
Washington, D. C. 


HERMAN 
Av DV ERTISERS who wish to reach the people of 
Missouri ae, Iowa and Illinois with cir- 


culars, sampies, Sone books. ete., 
nd with the CONTINENTAL AD- 


~ vuld corres) 
ER’ TISING 4 DISTRIBUTING CO.,Pleasant Hill, 
Mo. Lock Box 298. 

)JUBLISHERS, ATTENTION! Do you want to 

increase your circulation? Are yor wide- 

awake enough to adopt a plan that will “ boom” 
your paper and bring joy to thousands! If so, 
get a 2-cent stamp and write to us for particu- 
jars. P. SNYDER & CO., 755 Dekalb Ave., Brook- 
lyn, New York. 


j THAT can we do for you in Washington! 
Commissions for publishers, advertisers 

and others executed at moderate prices. Inter- 

views secured, literary and news articles = 

pared, and business transacted with the Dore 

ments. Save yourself a trip to the Cai tal 

wining to ASSO. TRADE & INDUS. PRESS, 918 

W., Wi on, D.C, 


FSt., 

Q 1 "CLASSIFIED advertisements, to appear by 
q the year, are acce| for INTERS’ INK 
ata dollar a beep if d for in aavance. Or- 
ders not ace ented at this rate for less than ten 
words, Ten dollars pays for inserting ten words 
a whole year; eleven words cost $11; 40 words 
#40. All yearly advertisers are entitled to re- 
ceive the paper without additional charge. 


A SILVER SPOON FREE! PRINTERS’ INK likes 
ri to see what sort of circulars people use 
who seek advertising patronage. If you are an 
advertiser and get a lot of this sort of literature, 
we want it! Fae eh reo to save it for us! Send 
us every Satu: Wein hat have accumulated 
within a week. a 4, you send is a larger lot 
than we receive from any one else for the week, 
we will send you a silver spoon, and another and 
another, just as long as the lot you send is larger 
than ome from any other person. Please ob- 
serve : Circulars from newspapers or others who 
use A. for the ‘agge se of pate advertise- 
ments are what wanted—not in ot 
ness circulars. Address PRINTERS? * & 
Spruce St., New York. P. S.—For the wee 
ing Saturday, January 13th, the spoon ty. to 
Blackmer Bros., Chicago, Ill. 

_ 


ADVERTISING AGENCIES. 
ALL indorse ST. NICHOLAS. 


Foxsse rates for AMERICAN GARDENING. 


L. MOSES, 132 Nassau St., 


N. Y., publishers’ 
* special agent, 
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EO. W. PLACE—NEWSPAPER ADVERTIS- 
ING. 52 Broadway, Nev New York. 


Gs 8. BRANES, special adve’ 
Y. dailies. W. i4th St., - 
Nawerares pavatiany Mey a 
Agency. 19 East 14th S iw York 
I EADING dailies, circ. 


100 FLETCHER ADV. AGENCY Cleve nd, .. 


| ted Phony have in mind aire BLO a line of advertis- 
na hy gg ae ress B. L. CRANS, Room 4, 
No. 10 Spruce St., 


F you intend to sive in any manner in the 
C., consult us. HERMAN J. MARTIN CO,, 
1902 7th St., Washington, D.C. 


|* you wish to advertise an: - bere 
at any time, write to the & WELL 
ADVERTISING CO., 10 Spruce sh New: York. 


ICKS’ New: er Advertising Agency, 
H WItLiaM KS, proprietor, 
i] St., New York. 
LIVE a letter in exchange for ad- 


HER siAN TEAS GO. i908 7th Bt., Wash, D.C. 


HARLES H. FULLER’S NEWSPAPER ADY. 

AGENCY: 112-114 Dearborn St., Chicago, Ill., 

Temple Court, New York. Establ ished . Es- 
timates cheerfully furnished. 


YONGRESS is in session. We are correspond- 

/ ents and reporters for new: rs all over 
the U. 8. woe us. HERMAN J. MARTIN CO., 
1902 7th St., W: gton, D.C D.C. 


F OURTEEN years’ experien experience and peculiar 
cilities enable us to give sabomiontnaty A 

rates for advertising in Southern es aig 

Try us. T. E. HANBURY & CO., Atlanta, Ga. 


‘(HE INTER-STATE ADVERTISING AGENCY, 
of Kansas City, Missouri, a young and suc- 
= ful institution, would like an  Sopereaneey 


ponent for 
rchasing 





t 
ing for name, experience or ability—only for 
the s used. Our rates are what you want— 
ask for them. 


_——— 
ELECTROTYPES. 


a 15 cents for a two-inch sample of the 

lightest weight metal base electro made. 
Suitable od desk weight. E, T. KEYSER, 5 
Beekman 8t., New York 


DVERTISING ELECTROTYPES. Patent 
é light - weighs metal backs. Best work. 
Prompt Jervice. Wood or metal. WM. T. BAR- 
NUM & CC., Electrotypers, N New Haven, Conn. 


Oe tt is preferred by advertisers be- 
cause it is 10 per cent cheaper than other 
wood or metal base cuts; it is so l ht for mailing 
purposes you save the cost of cut. Prints on 
wood as well as a special cut die. Cellut 
and Sooners machinery manufactured by 

YW MAN CO., Baltimore, Md., U. 8. A. 


he 


— +>+—___—_. 
ADVERTISEMENT CONSTRUCTORS. 
S* NICHOLAS. 


T RY AMERICAN GARDENING. 


\H ARLES AUSTIN BATES, New York, 620 
/ Vanderbilt Bldg. Ads, circulars, catalogues. 


Original ideas—plain English English 


I ner M. aes 8a) says he w iy . <atud tA good 
rom other people’s ’’—but does he 

way to find out isto write him an feck 
Box 283, Brooxlyn, N. ¥ 
ANTED — for_prepari 

\V ont that oil sitivel 


rofitable to. to the purchaser. D SCA 
x 63, Station W, Brooklyn, N. Y. 


F you are a retailer and will to use 50 
ads during '4, I'll alte ro ” ge * 
five’ for 60 cents each. (5 sai swt: 
money back if you ocr, like “thena, ) ARLES 
AUS BATES, Vanderbilt Bldg., New York. 


rove 
ORO, 


STREET CAR ADVERTISING. 


W Ere To FERREE, First National Bank 
Bidg., Hoboken, N. J. 
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SUPPLIES. 
AN BIBBER’S 
Printers’ Rollers. 
[RE EPITOMIST gives circulation to its 
patrons. 


INC for ete! BRUCE & COOK, 19 


Water 8t., New fork. 
Ae will, supplies business when noth- 
else will ey St ST. Try ST. NICHOLAS. 


66 Pes. SARBON 1 BIAS. 
For fine burg 
Klee > - PAPER is printed w th ink manufac’ 
the W. D. WILSON PRINTING isk 
=. Ltd, it, ie Spruce St., New York. Special prices 





(CHEAP as dirt fine as silk, iemgos id embossed 

letter heads. Best bond =. Ss.) 8 

cial to order, $9.95 coleiaee LANDON 

PTG. CO., Columbus, 0." 

Ditectn DEALERS ~ M._P x Plummer & Co., 45 

=. . N. Y., sell every kind o: of paper 

sed by pri and publishers at lowest prices. 

Full line — 4 of Printers’ Ink 


ADVERTISING NOVELTIES. 


[ AMERICAN GARDENING pays. 
ADVERTISING rates invariable in ST. NICH- 
CLAS. 


Mi 4eesn0re: Beautifu lendar in colors. 
i¥i Send stamp. BIGGS, Box 645, Louisville, Ky. 
€¢ ‘(RICKS AND TRAPS OF OF AMERICA” shows 
‘emup. G ic ad schemes; 100 pages, 

30c. A. BR. GOODS ED. ED, Dwight, Iu. 
EWIN SC mnchines 8 will boo: —_ our circulation 
ro on ton ices. — 

== y- ann 


icago, I 
LZR st just 
4 








paten ented ; cost one cent 
a. Plenty of room for advertisements. 


tates and its for sale. 
Ros A. MeOUNNING. Bath, Me. 
66 QOME advertising that advertises ” is a book 
8% for printers and publishers, pyar < med 
ractical and continuous advg that costs pothing- 
Frise gi. WRIGHT, — electric printer, Buffalo,N. 
Fo! “of inviting announcements 
colt yy Bn red Noveltics likely to benefit 
reader as Rage as advertiser, 4 lines, 25 words or 
less, will be inserted under’e this head once for 
one dollar. 


TO LET. 
ADVERTISING space in ST. NICHOLAS. 


I ——' GARDENING for first-class adver- 





Te? jase —tyent i in ell ughted No. 10 a aes 


Stree 
electric ight, about ety Can be su 
vided into several offices. Rent, $50 a month. 
For farther particulars address GEO. P. 
ROWELL & CO. 


FOR SALE. 
ADVERTISING space in ST. NICHOLAS. 


Gtr potuene result from advertising in THE 
pea 


lines jes proven 

$1 % Wout an’s WORK, ORK, Athens, :, ba. 
50, 0004 ADDRESSES, 92 and °93._ “‘ MR. D..” 
16 Centennial Bldg., Kochester,N.¥. 
MPOSING sto: two two marble, 28x80, and cof- 
I fins. nworn onk er, uoins have tracked. 
Chases used w Will sell cheap. HEBER 

WELLS" 8 Sprece St., New Yo _ York. 

ANDSOME illustrations and initials for mag- 
weeklies and ae printi: 5c. 


h. Cg 5 RI- 

Bian Bike uSTRAT 1G CO., N Newark, N. J. 
<_< 1 M musical, 1 M medical, 3 M indi- 
Lae gerion; rd 1898. Never used or copied 


except b; Make offer for sale 
outright” E. E, rome E, 70 State 8t., Ciieago. 


PRINTERS’ INK. 


N=. newspapers. 

new newspapers started 
nished on ion, For ad 
RIDGE MFG .» Box 375, 30x 375, Ridgewood, N. J. 


arenes, lots of desirable nervous debility let- 
letters and miscellaneous 


ters. ion 
letters for sale, or aM = a Write us. A. 
LEFFINGWELL & » Chicago, 1). 


ag Se ouster office, we 
rial in 


VINDICATOR, Valle 


OR SALE—The Columbus ane \d- estab- 
lished, valuable weekly ; a over 
7,000 ; independent politics; devoted to city, 
county, general an lotic news. Adve: 
ing the very best. Will sel! for less than value 
on accoun of health. WILLIAM P. BROWN, 
po gs Ohio. 


WO old- established, illustrated magazines 
$15,000 to $25,000 
ly gro an 


creasing. Present ex 

identified with the CF woul 

Apply GRIGGS & CA) 202 Broadway. 
WILL =a ay only ni per 

$3 800 ie YO ry 3,500 in 

ern New York, with steam Ye r, presses an: 

complete and i f, outfit thro aoe. 

other printing house within 15 

down and the balance in long time payments. 

ade" om ADMINISTRATOR.” care Printers’ Ink. 


7}OR SALE—The whole or 
rT pub! 

comprising the cit 

and the counties a coors rfield, 


and the only job rinting 
office in the. hserict ei cay. MXddress 
BENJ. P. OWEN, JR., Manchester, Virginia. 


interest in THE 


ed in 
of Manchester 
Powhatan and 


corre ipeaasecan 
ADDRESSES AND ADDRESSING. 
Ss" NICHOLAS. 


IRCULARS PAY if properly distributed. 
a = pue ae — mailing 
an aogete, 
ps: sehen th they ae a roduce resulte. ” Try us 
E. RUSKIN &CO., PCleve! and, 


PERSONS =a have facilities for brin, ad- 
msumers into contact 
addresses may announce them 
in 4 lines, 25 words or less, under this head once 
for one dollar. Cash with order. 








NE WSPAPER INSURANCE. 


T raf URE present at and future business by using 


N CIRCULATION—What made London oy} 
Bits? How did Answers reach 700,000 
Pearson’s Weekly nearly a million! New York 
Press and Ad: inc 200 tina 


ne ace 
MISCELLANEOUS. 


S* NICHOLAS. 
ePrroMisr. amaker of epitome. 
ADVERTISE in AMERICAN GARDENING. 


AN BIBBER’S 
Printers’ Rollers 


IPANS TABULES cure all disorders of the 
stomach and bowels. 


|} ATTENTION! Are you anxious 
increase your circulation for 1894% Are 

you anxious to double your income this year! If 
oe are, perhaps we can u. Atany rate 
it costs you vege pa to find out what we can do 
‘ou. Write for pastionss 7, ee Co., 


751 Dekalb Ave., terbokiy nN 





PRINTERS’ INK. 


PREMIOMS. 
V yanrep m4 Advt. Dept. Dept. AMERICAN GAR- 
GF ‘ pe... seeds given away for premiums. 
T. COOK, ee Hyde Park, N. Y. 


a 0’ Brownies” (rubber 
25c.). EAGLE SUPPLY Co. x, New Ravenct, 


O'% cotelogue has the best premiums. HOME 

BOOK MPANY, 142 Vi 142 Worth St., on ne 
ee yng | machtnss es half p ty 30° 

N baer 8 Se sone 

1 ~a ARIEL BOOK CO., 1113 Market St 

Ph elphia. 

ST. FUCHOLAS celebrates his twen’ 

day so successfully that the 
the November number! is all sold. 


DRE ue-toving machines are the best. 
snocenee your circulation. FAVORITE 
MFG" Gon Wabash Ave., Chicago, Ill. 


6é 


-first birth. Way 
edition of a 


THEATER PROGRAMMES. 
atm in N.Y. theater programm: es, 
tates, etc. 


"94. ‘or -» address 
ADOLP PH STELN, 113 E. Mth St., N. Y. 


ILLUSTRATORS AND ILLUSTRATIONS. 
ST? NICHOLAS. 


Woe ENGRAVING. Best work only. H. 
SENIOR & CO., 10 Spruce St., N. Y. 
| pFSIGNS. sketches and illustrated * drawn. 
E. LUTZ, 165 West Ave., Buffalo, N a 
hee LLpern ari to suit any suit ang ate 
E. DE GRAFF, 6939 F, 0099 Wright St., chicago 

M*s KE your own illustrations. Simplest 

ess in existence. Cost almost nothing. 
a stamp for samples. H. KAHRS, 240 
sd St., New Yo rk. 


————~o 
BILLPOSTING AND DISTRIBUTING. 


at ae ¥ utter distributed. Terms rea- 
sonable. L. J. DEMAREST, Kenton, O. 


BOOKS. 


Droz SIGNALS, a manual of 
hints for general advertisers. ice, by 
mail, 50 cents. Address PRINTERS’ INK, 10 
Spruce St., New York. ‘ 
66 "THE PREPARATION oF ADVERTISE- 

oe oy litt! - book on this 
subject. mts. Address 


mail, 50 
PRINTERS’ PINE, 10 Spruce St., New York. 
pt thas SS Batata al 


ADVERTISING MEDIA. 


ot 


pub! 
East of not less than 10,000 
nk tru 


END IN YOUR ORDERS FOR 18%. Y 
orders for a adv: —eyements 
PRINTERS INK will be 
while present discounts | 
carry with them the 


line, lore 8. K 


custo: 
want to do es work well. 


v— euuipped to furnish papers for any b 
oa LY eee Pi? Nassau St. Send 
for } particulars. 


NEWSPAPERS 
anp PERIODICALS. 


ARKANSAS, 


‘THE ARKANSAS METHODIST, 
LITTLE ROCK, ARK 
Pampa By oo ee as litical 
lished og hy out ot the 8 WwW 














lation exceeding 
other 10 religious periodicals issued 


COLORADO. 


YOLORADO — In its issue of Feb: 
J rare 








ractical to 


prone invitation, due credit will be © given, and our 

a4 eh will be Cw A @ year’s sub- 
scriptio K in payment for serv- 
ice a 


CONN ECTICUT. 


N°, ) daily in Eastern Seed eet bes 80 








E PITOMIST, a maker of a brief and Pp 
4 treatise. 


epg 4 GUIDE. Mailed on recei 
stamp. STANLEY DAY, New aa 


COVER the State of Indiana. 13 | 
lies, FRANK 8. GRAY, 12 mig sae SY. 
AX m advertising in PRINTERS’ INK 
+\ to the amount 3 $10 is Meutitied to receive 
the paper for one ne 
7 pot mn tae tw oh ~ reds 
pu ers of twen jure 63, com- 
bined circulation, 35, meuty Ce les _— rates on 
application. 108. 18th St., Shiba Pa 


t of 
»d 


toa 





OMEN AND HEARTHS is a ll for ad- sci 


——— UY tg Reg F 
yuilers ine; year 
Tk NBERG@’S AGENGY st Park Row, N 


DVERTISING in newspap: newspapers of | “ ll cir- 

culation” means “ BUSINESS.” For partic- 

ulars addrens A. FRANK I 7 amy Tribune 
Bidg., N. ¥. Chamber ber of Commerce, Chicago. 


TOreach th the J Canadian buyers ve oe, Ge 
r « vi 
circulation, ‘tig covies wee! ily. Special low 
rate to those who apply now for The 
largest advertisers in the U. 8. use list. Ad- 
Greme, for rates, etc., CANADA h READY-PRINT 
O., Hamilton, Can. 


; put it * the 
Sead WAT- 





DAY, New London, 
Le dines HOME JEWEL, New Haven, Ct. 
lass Magazine. advertisers. 

Household Pilot 
pa ti 


Will pay a 
The ana very State and Territ’y 


», Mew Haven. 
NORNECTICUT im its issue of February 14 ath 
’ INK a publish an article on = 

ap 9 on rs shall an advertiser 
ya eof C Cnet Contribu. 
pL ted fr from persons who deem them- 
selves competent to Picker such ry article. If 
use is made of any artic’ ont in, in response to 
this invitation, due credit will be given, and our 
mdent will be ait nied co su 
Punerins' Ink in LF. for serv- 








DELAWARE. 


ELAWARE — In its issue of February 2ist 
Faure t nh _— an article on the 





selves competent to to mipane 
use is made of any article sent in, in response to 
= invitation, due credit will be given, and our 
dent will be entitled to a year’s sub- 
sort ion to PRINTERS’ INK in payment for serv- 
ice rendered. 
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DISTRICT OF COLUMBIA. 


| LERT advertisers advertise in KATE FIELD’S 
44 WASHINGTON, Washington, D. C. 


J)ISTRICT OF COLUMBIA—In its issue of | Feb- 
231 Moe ee InK will 


ruary blish 

article on the subject: ** W min allan ad. 
vertiser use to reach hes people of the District e 
Columbia!” Contributions are invited fro 
persons who deem themselves com Soom to pre: 
pare such an article. If use is le of any arti- 
cle sent in, in response to this invitation. = 

credit will ty given, and our correspondent will 
be entitled to a year’s subscription 
Ink in payment for service rendered. 


GEORGIA. 


T= ENTERPRISE, § iE, Smithville, Ga., all home 
4 print; ; 1,000 subscribers. 
JJ ONEST cineriiony 








to the merit of an 


honest as = 
the follo ‘* BROCKTO: WN, Mass., Nov. 19, 1893— 
J. We r inclosed’ find check. Kindly 
our cut and we send our new adv. 
id_us wonderfully well.— 
Honest circulation at a 


‘ht price is the secret of our success. A circu- : 


r cent off on order for 1,000 lines per 
- WARREN LEWIS, pub., Atlanta, Ga. 


INDIANA. 








EP romast. 
MASSACHUSETTS. 


40 Rok WORDS, 6 times, 0 cents. ENTERPRISE, 
Brockton, Mass. Circulation, 7,000. 








PRINTERS’ INK. 


EWBURGH,N. Y. Pop. 25,000, The leading 
N newspaper,daily and semi-weekly JOURNAL. 


SHE HARDWARE DEALER'S MAGAZINE. 
Rate, $1.25 inch month. 78 Reade St., N. Y. 


MERICAN GARDENING is the best for seeds, 
lants or implements. Lowest rate for cir- 
culation in Ame: 


“A LBANY, N. Y., TIMES-UNION, eve ven- 
A ‘ing, and WEEKLY TI erybod 


target ir , reach eve erybody. 
Largest circulation. | Favorite’t Home paper, _ 


, A COMPARISON me 


192 THE EVENING POST 
po ed 377,862 lines more advertising 
than any other evening paper in New 
York City, a visible concession to its 
superior value as an advertising medium. 


ADVERTISERS “ Keep your eye on 
”? 
GODEYS 
because the optins yg are getting, 
** & tor ie price of a, 99 


which ee Practically your choice of any 
American Periodical Fre 


NORTH CAROLINA. 


O= Southern Home,40p. mo. I 
nal. Cir’n large, advg. rates low 


OHIO. 
‘|.HE value of ba a. EO as an advertising 
lenced by the letters 


Sales te telling the peionecs 

i 2 nope number of replies received in an- 

eir adve! ments. GEO. 8. BECK, 

193 Sword E Biden N. “Y. City, Eastern Manager. 




















tion jour. 
amlet,N.C 











MICHIGAN. 


. Will insert your ad free if we 
don’t ang — every month. 
Rate, Fre. a 

Once a Month, Detroit, Mich. 


MINNESOTA. 





FRE 


S?- PAUI. GLOBE, ¢ daily, 22,000; ¢ 
wR 











week! rn offi on, tem Tem- 
ELLI 


’ r= AMERICAN FARMER AND FARM NEWs has— 

there isno doubt of it—the bona fide 
circulation of any monthly agricultural journal 
published —__a in the world. The “ad” 
ra low, considering the character 
and extent ‘of the circulation, and returns are 
certain as fate. GEO. 8. BECK, 193 World Bldg., 
N. Y. City, Eastern Manager. 


PENNSYLVANIA. 


ene hp has the largest circuia- 
rating of Adi 2 3 that city : 40.964, 











000, 
ple Court, Jew York. C. E. 


D°? << want to reach the I w IN- 
EAPOLIS TIDENDE, Hanes engetis, ak » inn. * 
has 10,000 sworn cir 


The Houseke eper, “Mingeapetn 
Application. ys Advertisers. 


MISSOURI. 


aS HOME CIRCLE, St. Louis, Mo., is the best 
advertising medium in the West. 75,000 
co) ~ fy month. 50c. per agate line. Estab- 




















AR fly 5 aA monthly, St. Louis, has 

r issue 30,473 Contes, Casings by 

Ausebioan New: aper rectory, a larger circula- 
tion than any other medical Sournal intl in te world. 





eae FLORAL MAGAZINE, Libonia, Pa. 
Monsniy, ¥ i 000 proved circulation. Adver- 
Bye 517 Temple Court, New York. 
& E. ELLIS. manager. 
RHODE ISLAND. 


het. NEWS, Providence, R I 
CENT. 10,000 tt BT 


WASHINGTON. 


GEATILE TELEGRAPH. 
& 








every evening, 








EATTLE TELEGRAPH. the leading 
Democratic daily north of San Francisco. 


WISCONSIN. 








NEW JERSEY. 
THE EVENING JOURNAL, 
JERSEY CITY'S 
FAVORITE FAMILY PAPER. 


Circulation, - - - - (5,500. 
Advertisers find (Tf PAYS! 


NEW YORK. 








WISCONSIN AGRICULTURIST. Racine, Wis. 
Proved circulation, 30,000 ; 20 cents a line 


MANITOBA. 


(HE MANITOBAN aoa M ine), Winni- 
peg, Man. Circ.,3,116 : largest, 9,000. 20c. a line. 


CENTRAL AMERICA. 


)ANAMA STAR AND HERALD~— D. and w.; pub. 

at Panama ; est. 1849. Eng. and Span. a _ 
cover Mexico, Cent. and So. merica. oe. 

ANDREAS & CO.. zen. agents, 52 ey 3 

















Sst NICHOLAS. 





y Le Roy (N. Y.) GAZETTE is a first-class 
weekly newspaper. 
[BREE trial lines 25c. in Watertown (N. Y.) 
HERALD—30,000 readers. 





CANADA. 
friends, “Small, unique, ef- 


pl” a 
Bcc The Canadian “ Printers’ Ink.” 


Splendid’ Geld Tickle with ad, it laughs with 
harvest. Nuff sed. 4 Adelaide St., E. Toronto, 





PRINTERS’ INK. 
Ready-Made Advertisements. 


Original Suggestions From Various Contributors. 


(Revised and edited by Charles Austin Bates), 


For Clothing—(By W.C. Baker). 


A MISFIT SUIT 


of clothes isn’t the kind of suit you’d 
want to buy, is it? There'd be no satis- 
faction in wearing 'em—the pants too 
short or long, the leg too wide—the 
coat fitting as well as a gunny sack. 
“That’s a hand-me-down,” is what 
you’d hear all along the street. We 
don’t sell that kind of clothing—couldn't 
affordto; may be otherscan, Our suits 
fit well, look and wear well, and are— 
low priced. These are about all the 
essentials necessary in a suit of clothes. 
We'll show you our stock—when you 
say the word. 





For Dry Goods—(By C. A. Bates). 
Here’s a 
Little Silk Sale. 


We say “little ’’ because there are only 
about fifty pieces in the lot — enough,pos- 
sibly, fora Setved and seventy dresses. 
Out of the thousands who see this an- 
nouncement who will be the lucky ones 
to get them? 

Naturally, those who come first, for it 
don’t take long to sell such silk at these 
prices! 





For a Grocer—(By F. W. Shumaker). 
IF YOU WOULD BE 


HAPPY 


Be careful what you eat, There’s a 


theory afloat that low-grade food makes | 


a low-grade man. It may not be true. 
Still, owners of fine horses are particu- 
lar about the feed—and man is just 
another kind of animal. 

It’s just as well to be on the safe side 
and buy groceries from— 





For a Shoe Dealer—(By W. B. Smith). 


WE MADE 
A MISTAKE 


When we bought these brown patent leather 
shoes. We thought there would be a rush for 
them at $7.50 a pair, but our friends say the 
price is too high, so down they go to $s. 
‘That's really a dollar less than they cost us, 
but we want to see them on the street with 
feet in them. You'd go far without getting 
as good or as stylish. 


For a Druggist—(By C. A. Bates). 


IT CAME 
FROM EGYPT. 


The land of the lotus furnished the first 
perfume. From that first drop centuries 
of progress and improvement have led to 
the production of 


Pyramid Powder,” 


for perfuming boxes, drawers, closets, 
curtains and wearing apparel. A delight- 
fully pungent, yet delicate odor of great 
tenacity. Twenty-five cents an ounce. 
Get it at 


PHARAOH’S 
PHARMACY. 


66 





For an Engine. 


WE ARE 


Agents forthe POWERS PORTABLE 
STEAM ENGINE. This is truly a 
little wonder in the field of mechanics. 
It occupies so little space and yet develops 
such strength ; a pigmy in size—a Goliath 
in power. The governor on this engine 
is a feature—so simple and positive in its 
action. Nosprings or complicated mechan- 
ism ; all working parts insight. We have 
a little book—*‘ Power in a Nut Shell,” 
which we will gladly mail to your address 
if you will kindly apply. 
STRONG & SPEEDHOLDER. 








| 


For Clothing—(By W. C. Baker). 
YOUR 
LAST YEAR’S 
OVERCOAT 


| perhaps is not looking as bright as you'd like 

| to have it; just a little seedy about the collar 
and cuffs and may be the button holes are 
worn so large that they’re useless. We think 
we have one in our large assortment that 
would take its place—nicely. Possibly you’d 
thought that you couldn’t afford the expense 
of a new one this winter, but if you knew 
what our prices were you’d change your mind. 
Our overcoats are g lookers, good wearers 
and—warm. Can you consistently ask for 
more? We’!l put our time against yours when 

| you are ready to look us over, 





Anybody and everybody is at liberty to change over these advertisement suggestions to 


fit them to their own use—that is what they are here for, 


Advertisement writers are in- 


vited to send in suggestions ; if used, due credit—name and address if desired—will be given. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


Issued every Wednesday. Subscription Price : 
Two Dollars a year. Three Dollars a hundred ; 
single copies, Five Cents. No back numbers. 


GEO, P. ROWELL & CO., 
Eprrors AND PustisHers, 


cept ial assignm PRINT- 

ERs’ INK x doen nok iv favite a tions from 
of un manu- 

Soript ot or to be paid } 4 their contributions. 


Nore.— 


Orrices: No. 10 Spruce Street. 


NEW YORK, JANUARY 24, 1804. 











THE business outlook is brighter. 





THE Dover Delawarean, in its issue 
of Jan. 13, has the following : 

Self-interest demands that weekly newspa- 
pers of all classes and opinions should take 

itive and decided action against the grow- 
ing tendency upon the part of the various ad- 
— agencies to reduce the already low 
rates ich they offer for space in our col- 
umns. The Peninsula Press Association, at 
its reeent meeting in this town, "amg a 
committee of three well-known a ishers to 
consider the question and report upon a rem- 
edy. As every publisher well knows, the 
prices offered by most of these agencies 
scarcely pay forthe paper which the adver- 
tisements occupy. 

If the Delawarean will give the 
committee of the Peninsula Press As- 
sociation some good advice, it will 
point out that what the local publisher 
needs is a waste basket. 

No one can get an advertisement 
into the Delawarean without the con- 
sent of the proprietor, but no experi- 
enced advertiser or advertising agent 
will think of offering a high price fora 
paper that carries so many standard 
cuts of ‘‘ Fits,” ‘‘ Errors of Youth,” 
‘* Piles,” ‘* Ladies,” ‘*$3,000 a year,” 
and other well-known electrotypes, 
which announce in a language under- 
stood by every advertising man: 
‘‘This paper refuses no reasonable 
offer.” 

The resolution needed is in the office 
of the paper more than at the meeting 
of the press association. The De/a- 
warean claims to be the leading Demo- 
cratic paper of Delaware, and the pa- 
per that has the largest circulation of 
any weekly in the State. This being 
the case the publisher should brace up, 
look pleasant, advertise in PRINTERS’ 
INK, and his fortune will soon be as- 
sured without the help of any commit- 
tee or association, 


PRINTERS’ INK, 


EFFECTIVE advertising is to the 
reader’s eye what the magnet is to 
Steel. 











For something novel in the way of 
a newspaper heading see the ews, 
published at Freeport, Long Island. 


THE Maryland Gazette, published at 
Annapolis, has entered upon its 149th 
year, having been established in 1745. 





Mr. THEO. E. KOHLHASS is now 
permanently located in New York, as 
Eastern agent of the Louisville, Ky., 
Home and Farm. 





WE know of no newspaper named 
The Deacon’s Daughter, but out in 
Kansas there is one called Zhe Par- 
sons Sun, 





‘* ABLEST of literary weeklies in this 


country,” is the way the New York 
Times speaks of The Critic. This is 
high praise. 





GENERAL business is a little better, 
and advertisers are beginning to ex- 
hibit decided inclinations in the direc- 
tion of placing new contracts. 





The publisher of an Indiana paper 
called Zhe Telephone, printed at Can- 
nelton, trusts strangers for advertising 
without making proper inquiries about 
them in advance; and when he finds 
that they don’t pay, wastes more space 
by advertising that fact, and his own 
stupidity as well, in his reading col- 
umns. 





A COMBINATION of Boston adver- 
tisers to protest against the increased 
rates for display type charged by the 
Boston daily papers is the latest. This 
extra charge for pictures, borders, and 
double columns is pretty generally 
waived to large customers by the New 
York dailies. It is protest or pay, 
however, all around. 





THE Ladies’ Home Fournal never 
gives a premium or a free gift of any 
sort toa subscriber. Mr. Curtis, the 
publisher, says that he does not value 
a subscriber influenced by any consid- 
eration other than the merits of the 
Fournal, and therefore has never al- 
lowed ‘‘ inducements” to be used to 
inflate the circulation—not even a club- 
bing bargain with other publications, 














Two things, both worth the study 
and consideration of advertisers gener- 
ally, may be noted in the announce- 
ments of the Royal Baking Powder 
Company. Nothing about them, either 
in wording or display, is offensive or 
calculated to prejudice a reader ; and 
the advertisements, while confessedly 
advertisements and nothing else, are 
more conspicuous from position and 
design, and more certain to be read 
than any reading matter paragraph or 
editorial in the paper. 


THE New Bedford, Mass., Zvening 
Journal, of Jan. 13, has a unique ad- 
vertisement on its first page. A blank 
space being left on the page as printed, 
a local coal dealer is allowed to attach 
a colored paster thereon. The effect 
is to produce a conspicuous advertise- 
ment, and to bring two points to the 
mind of the observer: First, that the 
dealer is enterprising ; second, that the 
paper cannot have a very great issue, 
or it would not be able to spare time 
for giving an advertisement of this 
sort the attention that it requires. 


THE SOUTHERN PRESS. 


It has been my good fortune to 
know the South in war and in peace. 

It is a land worthy of the eulogy of 
every honest man. It clothes one-half 
of the nation. It contains more coal 
and more iron than all the rest of the 
United States. 

In the year just closed it raised the 
biggest crops in its history, and turned 
out more iron than for the entire ten 
years from 1870 to 1880. It is a land 
new in energies, new in growth, new 
in ideas. 

Within twenty-five years it has added 
millions to its population, has trebled 
its wealth. Great as this growth has 
been, the expansion of its journalism 
has eclipsed all other features of its 
progress. The wealth of the South 
has increased fourfold—the wealth of 
its newspapers has increased tenfold. 
Where there was one subscriber twenty 
years ago, there are a dozen subscribers 
to-day. 

It was this new journalism of the 
South that made the New South. The 
newspapers have always been in ad- 
vance of their environments, and they 
have enlisted every means that would 
aid the real development of the moral 
and material interests of their people. 
—Felix Angus. 
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WHEN an old newspaper changes its 
form PRINTERS’ INK regards the meta- 
morphosis with misgiving. It is an 
admission that the publisher is not 
satisfied with the condition that existed; 
and experience has taught that change 
is not always in the direction of im- 
provement. It is with satisfaction, 
therefore, that our old and valued 
friend, 7he Evangelist, is observed to 
have made an entire success of its 
efforts to conform to modern tastes. 
It begins its sixty-fifth volume with all 
the appearance of health and strength 
that belong with youth, perfect, ma- 
ture, while dropping none of the indi- 
cations of respectability and prosperity 
that had been gathered from long ex- 
perience and the occupancy of an 
accredited place in the hearts of at least 
ten thousand of the best and most re- 
spected Christian families of America. 
PRINTERS’ INK extends to Dr. Field 
and Zhe Evangelist its congratulations 
and assurances of most distinguished 
consideration and regard. 





THE CHICAGO ‘‘ DISPATCH.” 





Joseph R. Dunlop established the 
Chicago Dispatch in October, 1892. 
It is a one-cent paper. Of its first 
issue 9,000 copies were printed. On 
its first yearly anniversary it printed and 
sold 69,000. Its present average sale 
exceeds 40,000 daily ; that number is 
guaranteed to advertisers, and the num- 
ber actually printed really averages 
nearer 50,000. The Dispatch is of the 
same size as Victor F. Lawson's Record, 
that has been thought such a phenom- 
enal success. The two papers are near 
enough alike to be twins, but the Dis- 
patch aims to be more strictly a local 
paper—for Chicago and for Chicago 
only. It is a remarkable indication of 
its substantial success that it alread 
catries nearly two pages of ‘* want 
advertisements, which beats the Rec- 
ord fully three to one. 





ON THE ROAD TO SUCCESS. 
H. O. Horrer, 
STATIONERY AND NEWSDEALER, t 
PHILiPsBuRG, Pa,, Jan. 16, 1894. 
Editer of Printers’ Ink : 

I have read Erastus Wiman’s book on 
“Chances of Success,” and he advises a sub- 
scription for Printers’ Ink, so I ask you to 
send me a sample copy. . O. Horrer. 

ie 





Frederick H. Lake, formerly with the 
Review of Reviews, will hereafter act as the 
Eastern representative of the American 
School Board Journal. 








4 
ARKANSAS. 


Arkansas has an area exceeding 
53,000 square miles, more than 1,100,- 
000 people, and issues 221 newspapers. 
Its six principal cities are: 


fe + Pop. 25,874 
| ee pop. 11,31 
Ee Pop. 9,952 
Se pop. 8,086 
PT <ccosseces + pop. 6,380 
Helena..... AREER Ta Vee Pop. 5,1 


Populations are from the census of 
1890. Of its more than two hundred 
newspapers only fifteen are credited 
by the American Newspaper Directory 
with regular issues exceeling 1,000 
copies, and of. these eight are printed 


at the State capital, Little Rock. 
They are : 
Democrat ....... Daily and Weekly. 
eee Daily and Weekly. 
ME sc eseccces Weekly. 
eee Weekly. 
Methodist..... .. Weekly. 
Masonic Trowel.. Monthly. 


The other seven credited with edi- 
tions exceeding 1,000 copies are: 
Fayetteville, Review...,Weekly, printing 

1,300 copies regu- 

arly 
Fayetteville. Sentinel ., “Weekly, witha guar- 
anteed issue of 
1,400 copies. 

.. Weekly edition of the 
daily issued there. 

. Weekly, with a guar- 
anteed issue of 

more than -5,000 

copies, being much 

the largest circula- 
tion in the State 
outside of Little 

Rock. 

Banner..... Weekly, r 1500 copies 
uaranteed : 
eekly edition; 
published also in 

connection with a 

daily of smaller 

circulation, 
.Weekly, its average 
issue exceeding 

1,000 copies. 


Fort Smith. Times .. 


Fort Smith . Elevator. . 


Magnolia... 


Pine Bluff...Commercial. 


3eacon.... 


The leading paper in the State is 
the Little Rock Gazette, having by far 
the largest sale and greatest influence. 
The circulation of its weekly is only 
exceeded by that of the Arkansas 
Methodist, the latter being the only 
paper in the State reaching a distribu- 
tion of more than 10,000 copies each 
issue. 

The facts shown above make it 
plain that the general advertiser will 
commonly confine his Arkansas adver- 
tising pretty closely to the papers of 
Little Rock, and only be tempted out- 
side by the peculiar needs of his trade, 
which may present arguments in favor 
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of papers issued at other points that 
outweigh the probable disadvantage 
incident to a higher rate of charge and 
diminished influence in proportion to 
circulation secured. 

It is a pretty large advertiser who 
feels the need of using more than half 
a dozen papers in Arkansas, and many 
think their purpose is well served by 
securing an appearance in as many as 
three. It is, of course, true here, as 
elsewhere, that to reach all the people 
it will be necessary to use all the pa- 
pers, and even the smallest sheet in 
the most obscure position has readers 
that are influenced by its teachings ; 
but the object of this short essay is to 
enable the advertiser to select a few of 
tke best, when he cannot or will not 
consider the merits of the many. 

ANY one having occasion to look 
over a pile of samples of the Arkansas 
papers will be surprised to observe 
what a handsomely printed lot they 
are, asarule. This comes about from 
the fact that a very large proportion 
of them use partly printed sheets, ob- 
tained from some one of the various 
co-operative companies, which supply 
more than half of all the local newspa- 
pers of the country. It is very rarely 
that the publisher succeeds in making 
that part of his paper that is printed 
at home compare at all favorably with 
the better type, better arrangement 
and better press-work to be noted on 
the purchased side. 








TO OVERCOME BUSINESS DE- 
PRESSION. 


Wells, Richardson & Company, of 
Burlington, Vt., state in a letter to the 
business manager of the Morning 
News: 

** Times are hard ; things on’ blue ; reduce 
the advertising expenses, ” The inclosed 
copy sheet shows how we are going to fight 
the hard times by increasing our expenditures 
for printer's ink, 

With this letter came a contract for 
the largest amount of space to be con- 
sumed within twelve months that we 
have ever made with any one advertiser. 
This enterprising firm is certainly not 
in business for fun. They have learned 
the value of printer’s ink, and they 
propose to use it freely.— Wi/ming- 
ton, Del., Morning News, Jan. 15. 





DOUBT IT (?) 


Jasper L. Douthit, at Shelbyville, Ill, is 
sues a paper called Simple Truth. 
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RESULTS OF ADVERTISING. 


A smail book published by L. A. 
Nichols & Co., of La Crosse, Wiscon- 
sin, attempts to set forth the result of 
a study of the ‘pulling qualities” 
of certain well-known advertising 
mediums, and to show, among other 
things, the comparative cost of replies 
received. As shown by the following 
table the cost of each reply varied from 
2 cents, in the case of the Decorah 
(lowa) Posten, up to nearly forty times 
as much in some other publications : 


Albany 
Atlanta 
Augusta 


Times Union 
Constitution 
Allen’s Lists 
Comfort 
Vickery & Hill Lists 
American 
Morning Herald 
Globe 
Golden Rule 

erald 
Yankee Blade 
Youth’s Companion 
American Agent 
Times 
Times 
Abend Post 
Herald 
Inter-Ocean 
News Record D 
N.W. Christian Advocate W 
Saturday Blade WwW 
Times 
Tribune 
Union Signal 
Christliche Apologete 
Enquirer 
Post 
Plaindealer 
Press 
Union Gospel News 
State Journal 
News 
News 
Posten 
Rocky Mountain News 
‘Times 
Register 

ree Press 
Tribune 
Telegram 
Gazette 
Post 
Epitomist 
Sentinel 
Big Four 

ournal 
Star 
Commercial 
Courier-Journal 
Home and Farm 
Appeal-Avalanche 
Sertinel 
Housekeeper 
Svenska Posten 
Tribune 
La Presse 
American 
Evening News 
Times-Democrat 
Agents’ Guide 
Christian Herald 
Hearthstone 


Baltimore 


Boston 


Boyleston 
Buffalo 
Chattanooga 
Chicago 


Cincinnati 
Cleveland 


Columbus 
Dailas 
Galveston 
Decorah 
Denver 


Des Moines 
Detroit 


Elmira 

Fort Worth 
Houston 
Indianapolis 


pee City 
‘ausas City 


Louisville 


Memphis 
Milwaukee 
Minneapolis 


Montreal 
Nashville 
Newark 

New Orleans 
New York 


Judge . 
Metropolitan 


oO 
wn 


People’s Home Journal 
Press 


Voice 
World 
Bee 
World-Herald 
Farm Journal 
Inquirer 
Item 
Press 
sg 

limes 
Chronicle-Tclegraph 
Dispatch 
Times 
Oregonian 
Dispatch 
Democrat and Chronicle 
Augustana 
Globe-Democrat 
Post-Dispatch 
Republic 
Globe 
Pioneer Press 
San Francisco Chronicle 
Examiner 
Post Intelligencer 
Tribune 
Farm and Fireside 
Farm and Home 
New Era and Beacon 


Capital 
Globe 
Mail 
Globe 
Ladies’ Home Magazine 
National Tribune 
Post 
Star 
Grit 
Telegram 

Of course, the results shown above 
convey no information about the com- 
parative value of replies. Every ad- 
vertiser knows that while one publica- 
tion may produce many replies from 
applicants of an idle class, another 
one will bring comparatively few re- 
plies, but every one means business. 
Replies of the poorer sort are profit- 
less and bring with them annoyance 
and vexation of spirit. 


Omaha 
Philadelphia 


Pittsburgh 


Portland 
Richmond 
Rochester 
Rock Island 
St. Louis 


St. Paul 


Seattle 
Sioux City 
Springfield 


Toledo 
Topeka 
Toronto 


KL SBVSoSLSRABBSSAASRSBSLS SSAIASSATS BSB R 


Utica 
Washington 


- 


lek ++ delelot t+ delelelel-l-lelelok-tel=lelel-l-l=lob-l- le} 4el~l~b 1} im) 


ede 
a 


Williamsport 
Worcester 


ve 
gs 





MERELY AN OBSERVATION. 


Office of Gro. A. Kina, 
1420 New York avenue. t 
WasuincTon, D. C., Jan. 12, 1894. 
Messrs. Geo. P. Rowell & Co.: 

I observe, in going over the proceedings in 
Congress, that Hon. David B. Hill, of your 
State, has just introduced in the Senate a bill 
to repay you the sum of $24,833.50, being the 
amount of xed ot yen erroneously and improp- 
erly — f youon your newspaper, Print- 
ERS’ Georce A, Kine. 


NOMINAL Se RATES ARE 





Once a Week, a very creditable looking 
eight-page paper published at Perry, Iowa, 
has adopted 25 cents a year as its subscrip- 
tion price. Its motto is an app ropriate one; 
“It takes hustling in our business. 
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AN OBSOLETE UNIT. 
Office of “* Tue Journat,” 
Henperson, Ky., Jan. 8, 1894. § 
Editor of Printers’ Ink: 

Could you settle a mooted question by stat- 
ing what is a ‘* square” in an advertisement, 
and from what authority space is so reckoned? 
and oblige = respectfully, 

Ne & MARSHALL, Pubs, 

The ‘‘square” originally meant a 
space in the column as long as the col- 
umn was wide. As this was an arbi- 
trary measure, it came about after- 
wards that smaller spaces were adopted 
as the square, and while the phrase 
continued to be in common use, every 
publisher in time fixed the size of his 
square arbitrarily to suit himself. The 
largest that we remember was 32 lines 
and the smallest 4 lines. The size of 
a square is as definite as that of a 
** piece” or a ‘‘lump ;” that is, it is 
not definite at all. No one of the 
present generation reckons by squares, 
unless possibly the usage may be pre- 
served among the mummies to be 
found in the office of the Baltimore 
Sun, 


—_—_— 


INTERVIEWING THE BUSINESS 
MANAGE 


By One Who Has Done It. 


The experiences of the man who 
wishes to see one of the managers in 
the new Herald Building are unique. 
As soon as he gets inside of the door 
two or three attendants rush up tohim 
in a manner that would indicate he was 
either a dynamite fiend or a burglar. 
After telling them whom he wishes to 
see, he is allowed to pass up-stairs, 
providing his appearance justifies it. 
After passing through several gates, 
he reaches an ante-room. Here he 
again states whom he wishes to see. 
He is also required to state the object 
of his business and give his age, 
height, weight, chest measure, political 
attitude, religion and other necessary 
data. Then he is ushered into a re- 
ception room and told to wait. After 
waiting an hour and thirty-five minutes 
he is asked if he has not seen Mr. 
yet. Then he waits an hour and ten 
minutes longe?, when he is told that 
Mr. is not in. Then he is ush- 
ered out, but is allowed to go home 
without molestation. 5. 2. Des 

2 
NO. 
Brook yn, Jan. 15, 1894. 

Does the fact that a newspaper uses plate 
matter militate against it as an advertising 


ium? Very truly yours, 
Lock Box 283. Bert M. Moses. 
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‘“THE WEAKEST LINK.” 
By Wolstan ‘Dixey. 


I once asked Mr. J. E. Powers 
which he considered of most conse- 
quence ; the wording of an ad, the dis- 
play, or the placing. He replied: 
“* They are links in achain. The im- 
portant one is—the one that breaks.” 

So obvious ; yet I pondered an in- 
stant before I realized the significance 
of the remark, and recalled the old 
saying: ‘‘A chain is no stronger than 
its weakest link.” 

The advertising chain has a good 
many links, and sometimes a single 
flaw renders the chain almost useless. 

At one end, the most cleverly worded 
and convincing advertisement may 
never be seen; at the other end, the 
most enthusiastic purchaser may be so 
dissatisfied with his bargain as to be- 
come a down-right enemy to your 
business, 

‘* The link that breaks ”—in unprofit- 
able advertising—should be searched 
out as thoroughly as a flaw in an ocean 
cable, and as carefully mended. 

All good advertising usually pays; 
when it fails, there is a break some- 
where between the advertiser and his 
public. Where is it? That is for 
him to discover. Said a lady recently : 

‘*That’s what I call a good adver- 
tisement,” and she handed me the cur- 
rent Century. 

** Which one?” I inquired. 

‘** That one with the Shakespearean 


quotation. And the whole advertise- 
ment was interesting. I read it all 
through.” 


** What was it about ?” 

** It was about varnish.” 

** What varnish ?” 

““ Why, er—I don’t remember what 
varnish, but it was a fine advertise- 
ment.” 

(N. B. This advertisement was not 
written by Mr. Powers.) 

That was one of the rare instances 
in which an advertiser let go his own 
end of the chain. He usually neglects 
the other. 

The first link is ‘‘ display” ; but not 
in the ordinary use of the term. Plain 
reading, if surrounded by the scare- 
heads of other advertisers, would be 
good display. An ad which would be 
striking on blank paper, or in Harper's 
Weekly—for example—may be com- 
pletely lost in a second-rate daily pa- 
per. In effect, the first link in adver- 
tising is to have it seen, 

















Next, it must be read, and felt, and 
remembered, The name of the adver- 
tiser is only of consequence when it is 
identical with the name of his goods. 
That should be impressed indelibly. 

The wording of an advertisement 
involves a dozen problems, and needs 
all of one man’s attention. Better if 
there are two. 

The placing is even a larger and 
more complicated question, requiring 
all the brains that can be brought to 
bear on it. 

Links within links—like an old-fash- 
ioned watch chain—extend all through 
the advertising question. Keep an eye 
on the link that breaks. 


A MILLION A WEEK. 





Farm Folks is the name of an eight- 
page monthly, issued at Springfield, 
Mass., at a subscription price of twenty- 
five cents a year. The New York 
Tribune, a twenty-page weekly, is sold 
at $1.00 a year. Yet for fifty cents 
the publisher of Farm Folks will send 
both his own paper and the Weekly 
Tribune one year. The explanation 
of this is, that the 7rzbune is sold to 
other publishers for clubbing purposes 
for twenty-five cents a year. In this 
way its circulation has been pushed up 
among the hundred thousands. The 
Chicago Weekly Inter-Ocean is also 
offering quite as good a paper, of larger 
size, better printed and on better paper, 
at the same price, twenty-five cents for 
clubbing purposes. If this sort of thing 
goes on, and PRINTERS’ INK knows 
of no reason why it will not, the day is 
not far distant when an American 
weekly will boast a regular issue of 
more than a million copies. If the Zn- 
ter-Ocean continues the present rate 
and quality, we predict that it will be 
the first to accomplish what no weekly 
has yet succeeded in doing. 

A CHANGE of name : Mixed Drinks, 
the Chicago saloonkeepers’ journal, is 
now called Fair Play. 


—__ ++ —_—_ 
NO ONE NEWSPAPER HAS ALL THE 
READERS. 


The business office of the Morning News 
is for this paper first, last, and all the time, 
Yet we say, in all fairness and candor, to any 
merchant who asks our opinion: ** Do not con- 
fine your efforts to any one paper alone ; use 
them all if you can ; every newspaper has its 
readers, and no one newspaper has all the 
readers.— Wilmington, Del., Morning News. 

ee 

Style and design must be carefully thought 
out,—H, Senior, 
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BUSINESS WILL BE BETTER. 
From the Atlanta Constitution, 
Some of these days all the skies will be 


brighter— 
Some of these days all the burdens be 
lighter ; 
Hearts will be happier—souls will be whiter— 
Some of these days! 
Some of these days, in the deserts upspring- 


ing, 
Fountains shall flash, while the joy-bells are 
ringing, 
And the world—with its sweetness of birds 
shall go singing— 
Some of these davs! 
Some of these days! Let us bear with our 
sorrow ; 
Faith in the future—its light we may borrow; 
There will be joy in the golden to-morrow — 
Some of these days ! 


You may fool with love or politics, with dyna- 
mite or drink, 

With — photography or any thing you 
thin 

Will bring you fame or glory or the dollar of 

our dads, 

But you'd better let some other man prepare 
your little ads, 

—William A, Hungerford. 


+> 


After the harvest's over, 
Don’t let the baby bawl; 
Call at the store of A. Olson, 
Buy litile tootsey a doll. 
—/lrom a Minnesota paper. 
—— +e 
WHAT THE GOOD WIFE READS. 
From the Galveston News. 

** Do you know,”’ said Mrs, ——, the wife 
of a prominent Galvestonian, ‘1 very seldom 
read the local and telegraphic columns of the 
News? I read the head-lines to note what will 
or will not interest me. Iread the former and 
skipthe latter. This mayseem strange to you, 
but it is a fact. My husband reads line for 
line every bit of news, while I read every ad- 
vertisement in the paper almost. I have 
learned from experience that I can save the 
amount of my summer trip every year by 
watching the News’ advertising columns 
closely. I doit too, We have a large family. 
The wife who doesn’t read the ‘ads’ is indif- 
ferent to her husband's interests, I think,” 











MISSOURI. 

The chigger may chig with all his might, 
and the mocking bird mock and sing, but the 
Missouri corn crop will take the cake, and corn 
you know isking. The cricket may crick and 
the froglets frog, and the farmer sings his 
strain, for in Missouri corn is always on top, a 
result of lots of rain, The chinch bug may 
chinch and the grasshopper hop, and the hot 
winds make you tire, but if any one says there 
are such things here, just call him a terrible 
l—r. Now, Oklahoma may boom and Texas 
may howl, and Kansas shoot off her chop, but 
Missouri is the place to get a good home and 
raise a wonderful crop.—Browning (Mo.) 
Leader. 





VALUABLE AGENTS, 


The National Mail Agency of Kingston, 
N. Y., induces young people and others to 
send addresses—and ten cents. That sum 
places the name in the National Agents’ Di- 
7 and ‘‘a tremendous mail is guaran- 
teed, 
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LOCAL. 
Under the poe S of local news in the 
Gospel Gleaner, of » Kansas, for De- 


cember the first item is “God is Love.” 


COTTOLENE. 


N. W, Ayer & Son have contracted with the 
N. K. Fairbank Co. for the placing of their 
advertising the coming year, We understand 
the appropriation to be close to the half 
million mark, about the same as last year, 
although it-is not expected that the entire 
amount will be used, owing to the decrease in 
fates which the majority of publishers are 
be f to accept to get business. Zhe /nk 

a ° 








A SOVEREIGN REMEDY. 
From the Housefurnishing Review. 


He was rather blue, and his wife, noticing it, | BEST 


asked what the matter was. 
** Matter enough,”’ he sighed. ‘I’ve been 
ities over my ks, and I find I have lost 
—~ | month for the last year.’ 
ow did you lose it?” she inquired. 
= “OR I don’t know,” he said wearily, shak- 
"ki his head. 


Ber where?” 

The she thought a minute and remembered 
what she did when she lost her pocket-book, 
and her face brightened. 

“Why don’t you advertise for it?” she 
“T never 


— ne ony 
bag ge!" he exclaimed. 

ai ot that,” and the next day he had a 

big display ad in the paper, and the next and 

the next, and in three months’ time he was in 

clover up to his chin. 





THE POINT OF VIEW. 

ttrom the Washington Evening Star. 

“Tt makes me tired to see the manner in 
which these newspapers are run,” said the 
man in the smoking car, as he took off his 
g! and let his paper drop across his 
knees. 

The man who sat next to him had one lock 
of hair—an oasis ina desert of scalp—which 
he _— most of his time in smoothing reflect- 
ively. 
wy s’ ‘pose,’ ’ he said, Slowly, “that you 
could give ’em all points.’ 

“I'm sure of it. Couldn’t you?’ 

** No, don’t think I could.” 

“Do you mean to say that you couldn’ ttell 
the editor how to run his paper? ” exclaimed 
the kicker, in a tone that had absolute dismay 


in it. 
“I do, indeed,” replied the man with the 
earnestly 
oe Well—1 must say there are not many like 


you,’ 
“* I know it. I used to be like you are. But 
now I’m trying to run a newspaper myself, 


and Ill tell you, my friend, I’m not sayin’ a 
word, Not a word.” 


+> 
+o 


The following advertisement appeared in a | 
recent issue of the Boston Sunday Herald: 








No Mongy NEEDED! 
You Need My Goods, I Need Yours. 
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Displayed Advertisements 


50 cents a line ; $100 a page; 25 per cent 
extra Jor specified position—if granted. 
Must be handed in one week in advance. 


STAMES ECR F&RKER balihem, Pa. 


RAPID ADDRESSINC. 











r par- 


Fo: 
P, Prest., 314, 316 


Broadway, New York City. 


100,000 Orr Sinn. 
$30.00. 





AVERY L. RAN AnD, 





127 Purchase st., Bosto’ 
HALF-TONE 
PORTRAIT, 


Single col., 9 I 5) O 


CHICAGO PHOTO ENG. CO., 185 Madison. 
== BOOKS U WANT: 
mpg Fh emma Russia 
Exesisior Webster Postees © lier 
= Definer, Russia, indexed, 
The e Expert, ¢ Calculator, Russia, 


index 
How to Pronounce 10, ane Damoutt 
x 








anted. 
SBLISHING HOUSE, 2% Beek- 


man 8t., New Yor 





AS 
THE 


GOLDEN RULE, 
BOSTON, MASS., 
Will publish Fesruary 15th a 


~ SEED ~ 
NUMBEK 


The whole issue, Editorial Contents, 
Advertisements and all, 
will be devoted to 


SEEDS. 


WRITE FOR PARTICULARS. 


GOLDEN RULE COMPANY, 
646 Washington St., Boston, Mass. 

















LET US TRADE. 


I will trade pictures, regil 
traming to order, for coal, pro cos, 
dry goods, shoes, &c. 





aon, 182 Lincoln St. 








Geo. W. CoLeman, Advtg. Mgr. 
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tried nearly all the best mediums in 
country, and aad ranks at the top.— 
Headquarters, N. Y. 
In results from thirty- -six_ hundred pa) 


For direct results Comrort has given us far better re- 
ee _ any other peiticetion. —Himrod Mfg. Co., a 4. 


stands very high indeed.—Lyon & Healy, Musical 1 pd 
struments, Chicago, Ill. 
We find ComrortT omens the very = 
Kayser & Allman, Paper Ha: hia Pa. 
e received more returns — your paper than trom 
| Chicane Ta in the United States.—Centennial Mfg. Co 


Mme. 





9. Co., Erie, 


qT 
ag is one of the bests mediums I have ever used.— 
sion Specialties, N. Y. 


Ruppe ‘omp. - 
Right now, in the. midst o financial disaster, we are 
tting good paving returns from ComFort.—Lake Erie 
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Advertisers__—. 


WHO WANT attractive display should send their 
advertisements to us to be put in type; 


WHO WANT their instructions followed with re- 
gard to display should send their orders to us; 


WHO WANT the newest faces of type and borders 
used in their ads should send to us; 


We will get you up an attractive advertisement—one that you will 
not be ashamed of—and furnish electrotypes at moderate rates. 


We will print ANYTHING YOU WANT in first-class style and 
at fair prices. 
Aooress Ww. JOHNSTON, 
MANAGER PRINTERS’ INK PRESS, 
10 SPRUCE ST., NEW YORK. 












~~ 





. 


ee 














PRINTERS’ INK, 


. { ents, Fre Ry 1 
Arthur S ; mee FRENCH [ether 4 co 
«a Peterson’s. ADS. Seaton 


French Paaek phie 
500 Temple Court, N. Y. f otenn 


French 
WIRE SHELVING |STUDY LAW 
For many purposes possess- AT HOME. 


es advantages over any other! TakE A COURSR IN THE 
kind. It isclean, light, hand-| Sprague Correspondence 
some, strong ; harbors no ver- chool of Law. 


min, collects no dust, occu-| (incorporated) Send ten 
pies least space. Send for cents (stamps) for 
catalog. particulars to 


4. COTNER, JR »SEC'Y 
POPE RACK CO., DETROIT, MICH. 
St. Louis, Mo. 25 Telephone Bldg. 


The ‘New Model” Web.°t23'iiniam siect"New vor.” 
‘“‘WE CAN RUN IT." 


Yours truly, 
A SMALL MAN AND A BIG BOY- 


Hngilsh and Ger 



























































NYTHING 
IN 
DVERTISING 


CHAS. K. HArIiITT, 
Two-Thirty-One 
BROADWAY, 


NEW YORK. 
SEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEY 


Printers’ Ink for Clubbing Purposes. 
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@ The Post-Office Department has notified Printers’ INK that it is per- 

@ missible to sel] subscriptions to that paper to other publishers, for clubbing 

@ purposes, even at a rate as low as 25 cents a year, if paid for in cash, but 

2 that it is not —— if the subscriptions are to be paid for in ad- ee 
vertising, even if the full subscription price ($2.00 a year) is paid for each 

® individual subscription. 

@ Correspondence is solicited with publishers who wish to obtain sub- a 

bf scriptions to PRINTERS’ INK for clubbing purposes. 

. 

a 

? 


> 


> 
Address all communications to J 
PRINTERS’ INK, 10 Spruce St., New York. 3 
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NEWS INKS. The — 


BEST IN THE WORLD: WARRANTED. 


I want orders accompanied by a check weak 


in full payment—not otherwise. 


Goods delivered free at any railroad or link 
steamboat in N. Y. City. 
‘in advertising usually is the 
500-pound Barrel at 4¢., $2000 wording of it. How a thing 
250-pound Barrel at 440, 11 25 $/i- 214 is too important to be 


yoo anes red 7 rod aa slighted. But you have other 

25-pound Keg at 6c., 150;|cares. The writing of any ad- 
vertisement, circular or cata- 
Check with Order—every time. {/logue needs undivided atten- 
tion. Don’t allow the chain to 


break for that one flaw. 














Send copy of paper and tell kind of 
press used and temperature of press- 


room. e 
Satisfaction Guaranteed. M d t 
ADDRESS S n 1 a 


beeping: pe WOLSTAN DIXEY, 
FOREMAN PRINTERS xP 2 Writer of Advertising, 


ad yay te | 86 World Building, New York City. 
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$ A NEW YEAR’S SUGGESTION. _~} 








F YOUR PAPER hasa larger circulation than 


any other in your town, city, county, Congres- 





sional district or State, or of its class, it will pay you 
to keep the fact before advertisers. You can print 
your statement in PRINTERS’ INK once a week for a $ 
year, 52 times in all, for one dollar a word, provided 
you use as many as ten words and send cash with 


order in full settlement. The order shall also en- 


title you to a year’s subscription to PRINTERS’ INK, the paper to 


be sent to any address you furnish, 


If you favor us with an order, address 


PRINTERS’ INK, 
10 SPRUCE STREET, NEW YORK. 












PRINTERS’ INK. 


A ONE-INCH ADVERTISEMENT 
INSERTED ONCE 
: IN THE WHOLE LIST 
VK ie 
¢ $100 


CHICAGO NEWSPAPER UNION, 
Main Office: Nos. 87 to 93 South Jefferson Street, Chicago. 
Eastern Office: No. 10 Spruce Street (2d floor), New York. 
ap 
Ln, 
oo, =e 
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| gmmmaages veg anpn Aemiepataaas, 


A FEW REMARKS. 


The difference between a good ad and a poor one 
may rest in a very few words—a very slight change. 
The barb ona hook is a small thing, but it is what 


holds the fish. 
COCO 
I may improve your advertising only a little, and 
still make all the difference between success and 
failure. ‘A chain is as strong as its weakest link. 


Or | 


Strength isn’t in the kaleidoscopic tumbling to- 
gether of words. Verbal pyrotechnics are all right in 
their place, but common sense and plain English will 


sell more goods. 
a a 


What you say is more than how you say it, though 


both are vital. 
i a 


You are likely to look only at the inside of your 
business. I see it from without. Between us we get 
at the best there is in it. 


COO CO 


A writer on business must be more than a writer. 
He must be a business man. He must not only exe- 
cute, he must suggest. 


a 


I prepare advertisements, circulars, catalogues. 
I have succeeded in pleasing clients in nearly every 
State ; in Canada, England, New Zealand, and Ger- 


many. 
COROO 


I write with one end in. view—sales. I try to be 
clear, logical, convincing. My prices are only high 
enough to insure good work. Write to me. 


CHARLES AUSTIN BATES, 


Business Writer, 
VANDERBILT BUILDING, NEW YORK. 
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Advertisers 


In 

PRINTERS’ INK 
That 

will 

Do 


Fall 
Settlement, 


PRINTERS’ INK. 
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PRINTERS’ INK. 


A POSTAL IMPOSSIBILITY. 


Office of Tot Wooprorp Sun Co, f 
VERSAILLES, Ky., Jan. 8, 1894. 
Editor of Punters’ lnk: 

Some time since we wrote for statement of 
best terms for sending Printers’ Inx to about 
twenty of our customers for 1894. In reply 
we received a slip about changing the ruling 
of the Post-Office Department, etc. 

Allow us to state that we would like an 
answer to our question: What would be your 
very best terms for sending about twenty cop- 
ies of Printers’ INK to our patrons? 

Please answer at once. e think Print- 
ERs’ Inxk the greatest journal on earth, though 
we haven’t seen a copy of it for a month of 
Sundays. Yours truly, 

OoDFORD Sun Co., 
A. A. Bowmar, Sec’y and Treas. 


New York, Jan, 12, 1894. 
Publishers of Sun, Versailles, Ky.: 

Your letter of January 8th, asking best 
terms upon which we can send twenty copies 
of Printers’ Inx to your customers, is at 
hand, and in reply we have to say that, in the 
face of the present ruling of the Post-Office 
Department, we cannot send them at all, they 
having decided that in the case of PRINTERS’ 
Inx it is illegal to send the paper to you and 
let you pay for it in advertising. 

he Washington Star subscribed for about 
eighty copies last year and paid for them in 
cash, and the department says that that also 
is illegal. 

While the rule remains as it is we do not 
see that there is any way that we can send 
the paper to your customers. 

We think that, if you would bring the mat- 
ter to the attention of your member of Con- 
gress, you would do a good service to newspa- 
pers generally and to the Post-Office Depart- 
ment also. In the meantime we are 

Your obedient servant, 
Printers’ Ink. 


NO BACK NUMBERS. 
A. C, Berryman. ' 
Head Office 17 Jones St. 
Madras, India, Dec. 14, 1893. 
Editor of Printers’ Inx: 

Dear Sir—Could you let me know if back 
numbers of Printers’ Ink are sold by you, 

bound in volumes ? A. C, Berryman, 











